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1st YEAR / FIRST SEMESTER 

COURSE 

CODE 
COURSE TITLE 

COURSE 

HOURS 

NATIONAL 

CREDIT 
ECTS 

COURSE 

TYPE 
LANGUAGE 

OTHER 

CONDITIONS 

SIDE 

REQ

UIRE

MEN

T 

COU

RSE 

COD

E 

PRECONDIT

IONAL 

STATUS 

PRECOND

ITIONAL

COURSE 

CODE 

GROUP 

LESSON 

GROUP 

CODE 

DESCRIPTION 

CODE 
T A L 

TTI 501 Scientific Research Methods and Ethics 3 0 0 3 6 C Turkish N - N - N - - 

SEC 501 ELECTIVE COURSE GROUP I 12 0 0 12 24 E Turkish N - N - Y - 1 

TTI 503 Marketing in the Tourism Industry 

3 0 0 3 6 E Turkish N - N - Y - 1 

TTI 505 Sectoral Analysis of Tourism 

TTI 507 
Organizational Behavior and 

Leadership 

TTI 509 Creating Satisfaction in Tourism 

TTI 511 
Feasibility Studies in the Tourism 

Industry 

TTI 513 Strategic Management Accounting 

TTI 515 
Crisis Management in Tourism 

Businesses 

TTI 517 
Corporate Social Responsibility in 

Tourism Enterprises 
              

TTI 519 entrepreneurship               

TTI 521 
Sales Management in the Tourism 

Industry 
              

TTI 523 
Strategic Human Resources 

Management 
              

TTI 525 Leadership and Motivation Theories               

TOTAL 15 0 0 15 30   

 

 

 

1st YEAR / SECOND SEMESTER 

COURSE 

CODE COURSE TITLE 

COURSE 

HOURS 

NATIONAL 

CREDIT ECTS COURSE 

TYPE LANGUAGE OTHER 

CONDITIONS 

SIDE 

REQ

UIRE

MEN

T 

COU

RSE 

COD

E 

PRECONDIT

IONAL 

STATUS 

PRECOND

ITIONAL

COURSE 

CODE 

GROUP 

LESSON 
GROUP 

CODE 
DESCRIPTION 

CODE 
T A L 

SEC 502 ELECTIVE COURSE GROUP II 15 0 0 15 30 E Turkish N - N - Y - 2 

TTI 504 
Decision Making and Leadership in 

Tourism Businesses 

3 0 0 3 6 E Turkish N - N - Y - 2 

TTI 506 New Trends in the Tourism Industry 

TTI 508 
International Marketing Strategies in 

Tourism 

TTI 510 
Intellectual Financial Skills for 

Managers 

TTI 512 Management and Strategy 

TTI 514 
Revenue Management in Tourism 

Businesses 

TTI 516 
Sustainable Practices in Tourism 

Businesses 

TTI 518 
Strategic Brand Management in the 

Tourism Industry 
              

TTI 520 
Sustainable Value Maximization in 

Tourism Enterprises 
              

TTI 522 Modern Management Approaches               

TTI 524 
Cost Control and Profit Increasing 

Strategies 
              

TTI 526 Digital Marketing in Tourism               

TTI 528 
Persuasion and Attitude Change in 

Communication 
              

GRAND TOTAL 15 0 0 15 30   

       

       

       

II. YEAR / THIRD SEMESTER 

COURSE 

CODE COURSE TITLE 

COURSE 

HOURS 

NATIONAL 

CREDIT ECTS COURSE 

TYPE LANGUAGE OTHER 

CONDITIONS 

SIDE 

REQ

UIRE

MEN

T 

COU

RSE 

COD

E 

PRECONDIT

IONAL 

STATUS 

PRECOND

ITIONAL

COURSE 

CODE 

GROUP 

LESSON 
GROUP 

CODE 
DESCRIPTION 

CODE 
T A L 

LEE 500 TERM PROJECT 0 1 0 1 30 C Turkish N - N - N - 3 

GRAND TOTAL 0 1 0 1 30   

 

 



* Abbreviations: T: Theoretical, U: Application, L: Laboratory, C: Compulsory, E: Elective, ME: Compulsory Elective, Y: Yes, N: No 

 

DESCRIPTIONS 

1 
In the first year, it is mandatory to take the Scientific Research Methods and Ethics course in the first semester. Additionally, 4 elective courses from Elective Course Group I must be 

taken. 

2 In the first year, 5 elective courses from Elective Course Group II must be taken in the second semester. 

3 In the second year, it is mandatory to take a term project in the third semester. 

 


